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Let’s Start Here!! 



THIS PRESENTATION WILL COVER 

Let’s Bake our Bread on the Social Network!!!!            

What is 
Social 

Media? 

Social 
Media in 
Industry 

How to 
Make it 

Happen? 



What are Social Networks/ Media? 



Social Networks/Media 

Social media includes web-based and mobile 
technologies used to turn communication into 

interactive dialogue.  

 

Wikipedia.com 



Social Media  

different format = same results 

 
Networking 

and 
Collaborating 

look the 
same no 

matter where 
they take 

place 





Social Media on Web 2.0 

• Multimedia 
– Photo-sharing 

– Video-sharing 

– Audio-sharing 

• Entertainment 
– Virtual Worlds 

– Online Gaming 

• News/Opinion 
– Social news 

– Reviews 

• Communication 
– Microblogs 

– Events 

• Social Networking Services: 
– Facebook, LinkedIn, etc. 



Social Network Service 

• A social network service focuses on building online 

communities of people who share interests and/or 

activities, or who are interested in exploring the interests 

and activities of others.  

• Most social network services are web based and 

provide a variety of ways for users to interact, such as 

e-mail and instant messaging services. 

• Social Networks used emotionally as well!! 

 

 

http://en.wikipedia.org/wiki/Online_communities
http://en.wikipedia.org/wiki/Online_communities
http://en.wikipedia.org/wiki/Web_based
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/Instant_messaging


President Obama celebrate his second term through Twitter 



Few Social Media Facts and Statistics for 
2012 

http://www.jeffbullas.com 
 

http://www.jeffbullas.com


Two Significant Trends in Social Media 

There are two trends that have 

emerged in the last two years 

that have changed the  social 

media landscape and fabric. 

 

1.Visualization of content:  

 

•Pinterest  

•Instagram and 

• the evolution of larger 

images on Facebook and its 

user interface.  

 



Two Significant Trends in Social Media 

2- Mobile use and sharing:  
Instagram is the leader of this 

trend and is one of the reasons 

that Facebook made a $1 billion 

purchase of a non profitable 

company (Instagram) with only 16 

employees. 

These trends have also 

impacted web design and 

online shopping with 

Amazon changing its design 

and layout to a Pinterest 

styled home page  ”feed”  

 



Critical to organic search success.  



• Facebook is the most important social media lead 
generation tool for b2c marketers (with 77% saying they 
had had acquired a customer through Facebook, compared 
to 60% for a company blog),  

• LinkedIn was the most effective Professional Network.  



Facts: 

There are some surprising 

statistics that indicate the 

growth and impact the 

social web has created in 

just a few short years. 

•350 million plus users 

suffer from “Facebook 

addiction syndrome” 

 



Facts: 

• LinkedIn signs up 2 

new members 

every second 

 



Facts: 

• If Twitter was a 

country it would 

be the 12th 

largest in the 

world 

 



Facts: 

• The average 

visitor spends 15 

minutes a day on 

YouTube 

 



Facts: 

• Three million new 

blogs come online 

every month 

 



97% of the fans on 

Pinterest’s Facebook page 

are women 

Facts: 



5 million images are 

uploaded to Instagram 

every day 

Facts: 



The Google +1 button is 

used 5 billion times every 

day 

Facts: 





Ten Industries that can Support Scalable 
Social Networks  

Restaurants 

Travel 

Retail 

Fashion 

Filming / Entertainment 

Academia 

Food 

Global Trade 

Green 

New Age 



Social Media in Industry 















Why Our 
Industry Needs 
Social Media?? 

 
Food Security 
Challenges 
in the Middle 
East and 
North Africa 
 
 



1- Food Security Model: 



2- Wheat Prices: Why are Arab countries vulnerable to what is 
happening in world wheat markets? World Bank Study 2012 

•Arab countries 

are highly 

dependent on 

imported cereal, 

particularly 

wheat, and their 

dependence is 

expected to 

grow.  



• Arab countries are the 

largest net importers of 

cereal calories in the 

world, importing 

roughly 56 percent of 

the cereal calories they 

consume. Wheat 

accounts for the largest 

share of cereal 

consumption and is a 

key part of the regional 

diet. 



• The volatility and 

upward pressure on 

wheat prices are 

probably due to a 

combination of factors 

including population 

growth, income growth, 

promotion of biofuels, 

high and volatile fuel 

prices, and 

depreciation of the US 

dollar.  



3-Consumer Protection 

• Food labels provide the following 
information: 

– Common name of product. 

– Name and address of manufacturer, 
packer or distributor. 

– Net contents (wt, measure or count). 

– Nutrient content of product 

– Serving size 

– Servings per container 

– Calories/calories from fat 

– Nutrient amounts and percentages of 
Daily Values 

– Daily values and calories/gram 
reminder 

– Ingredients 



CHECK THE FOOD LABEL BEFORE 
YOU BUY 

• Food labels have several parts: 

– Front panel,  

•  Added nutrients (e.g., 
“enriched grain/pasta” means 
thiamin, riboflavin, niacin, iron, 
and folic acid have been added. 

– Nutrition Facts,  

– Ingredients list,  

• What’s in the food including 
e.g., added fats, or sugars.   

• Ingredients listed in descending 
order by weight. 

 



There is no room for competitive “silos of 
excellence and storage only!!” 

  WE NEED TO QUIT THINKING SILOS ONLY! 



BUT?? 

  Let us think how to have a 
dialogue with our 
stakeholders!! 



Let’s Bake our Bread on the Social Network!!!!            

How to Make it 
Happen and Just Do 

It? 



Start with an email: 
 

social@bfm.bh 
 

mailto:social@bfm.bh


What Makes a Viable Social Network? 

Participants Need to 

Network and Collaborate 

with Others in their Field 

1. Common Purpose 



Make it Scalable 

2. Critical Mass of Users 

Networks are more Viable 

when there are a Lot of 

Participants   



Make it Attractive 

3. Networks Need Leaders  

Do-It-Yourself Networks 

Started by Unknowns 

Rarely Gain Traction 



Make it Indispensable 

4. Networks Need Data 

Networks Should Leverage User-

Generated Data that Fuels the 

Context of the Conversation   



Give it Integrity 

5. No Participant Spamming 

Networks Don’t Work if 

Participants Use It as an 

Advertising Platform 



Make it Easy to Use 

6. Networks Need Simplicity 

Twitter Simplifies Broadcasts to 

the Network 

In 140 characters or less 





Good Luck…. 
Questions? 



 

THANK YOU 

James Buttleman, PEM 
Emergency Management/Safety Officer 
Mecosta County Medical Center 
605 Oak St  Big Rapids, MI 49307 
Office: 231-592-4452 
Cell: 231-250-7881 
Email: jbuttleman@mcmcbr.com 
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