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Let’s Start Herel!

IF YOU
BLOG
ABOUT

HOW LAME

WE ARE,

YOURE

BY THE WAY, COMPANY
POLICY FORBIDS THE
USE OF FACEBOOK AND

TWITTER AT WORK. AND
WE DONT TRUST YOU
TO WORK FROM HOME.

BETH IS OUR NEW
MARKETING MANAGER
FOR SOCIAL MEDIA.

FIRED!!!
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What are Social Networks/ Media?
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Social Networks/Media

Social media includes web-based and mobile
technologies used to turn communication into
interactive dialogue.
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Soclal Media

different format = sameresults  Networkin g

and
Collaborating
look the
same no

- matter where
they take
place




BEFORE & AFTER
SOCIAL MEDIA
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Social Media on Web 2.0

Multimedia
— Photo-sharing
— Video-sharing
Audio-sharing
Entertainment
— Virtual Worlds
— Online Gaming
News/Opinion
— Social news

— Reviews
Communication
— Microblogs

— Events

Social Networking Services:

— Facebook, LinkedIn, etc.
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Soclal Network Service

 Asocial network service focuses on building online
communities of people who share interests and/or
activities, or who are interested in exploring the interests
and activities of others.

* Most social network services are web based and
provide a variety of ways for users to interact, such as
e-mail and instant messaging services.

« Social Networks used emotionally as well!!



http://en.wikipedia.org/wiki/Online_communities
http://en.wikipedia.org/wiki/Online_communities
http://en.wikipedia.org/wiki/Web_based
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/Instant_messaging
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http://www.jeffbullas.com

Two Significant Trends in Social Media

There are two trends that have
emerged in the last two years
that have changed the social
media landscape and fabric.

1.Visualization of content:

*Pinterest

*Instagram and

* the evolution of larger
Images on Facebook and its
user interface.




Two Significant Trends in Social Media

2- Mobile use and sharing:
Instagram is the leader of this
trend and is one of the reasons
that Facebook made a $1 billion
purchase of a non profitable
company (Instagram) with only 16
employees.

These trends have also
Impacted web design and
online shopping with
Amazon changing its design
and layout to a Pinterest
styled home page “feed”




Critical to organic search success.
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* Facebook is the most important social media lead
generation tool for b2c marketers (with 77% saying they
had had acquired a customer through Facebook, compared

to 60% for a company blog),
 LinkedIn was the most effective Professional Network.

facebook.

LinkEd m Professional




Facts:

There are some surprising
statistics that indicate the
growth and impact the
social web has created in
just a few short years.
*350 million plus users
suffer from “Facebook
addiction syndrome”

25°%5

of users
don't bother with any kind of

MILLION USERS
suffer from
FACEBOOIKXK

ADDICTION
Syndrome

v
N

The average user has

130

frlends

of women

ARE ANNOYED

by their friends



Linked [I3].
Facts:

200

COUNTRIES

O

MILLION MEMBERS IN

* LinkedInsignsup2 "~ T

new members TWO NEW

every second members

sign up every second

1 million

LinkedIn groups




o |f Twitter was a If Twitter was a country it would be the 3

country it would i

be the 12th d

largest in the

world
T —l

every second




Facts:

The most
watched video is

* The average made by

S| G Styl
visitor spends 15 angnam Style

minutes a day on 532+

YouTube {L,‘} million views

The average visitor spends

19

minutes a day




e N oo S
60%

OF BLOGGERS

are between

years old 0

9] ‘a1 THREE

million new blogs come online

Three million new s e St Al
blogs come online E“E .................

Professional
every month BlL[o]a[a[E]R

maintain an average of

TWENTY PERCENT

of bloggers have been blogging for more than

SIX YEARS



o cte: | Pinterest
94 %

of the fans

Pinterest's Facebook page

are woIinerIrll

Users spend an average OfJUSt fewer than

SIXTEEN

MINUTES

on the site

97% Of the fanS On The most popular age group:
25"'34 YEARS OLDS

Pinterest’s Facebook page
are women

% Pinterest

drives more

' ‘ referral traffic than

e GOOGLE +

0] = LINKEDIN

YOUTUBE

combined




Facts:

5 million images are
uploaded to Instagram
every day

Likes per second

9.000.000

T\TRATC




Facts:

billion times

 THE GOOGLE +1
| BUTTON

PER DAY

Student

is the number one occupation
of Google+ users

- SN

The Google +1 button is

used 5 billion times every 6 2 5 - OOO

new users every day

day T 7
2/3

of users are

MALE

Data Source
ntipAwww, prdaily comMain/Articies/S2_cool_facts_and_stats _about_social_media 2012 ed 11846.aspx

Compiled & Designed by



The Mobile Marketing Association
of Asia stated that out of

6bi|lion




Ten Industries that can Support Scalable
Social Networks

Restaurants I Food
Travel | Academia

i Retail : iGIobaI Trade
Fashion |1 Green
Filming / Entertainment L New Age




Social Media In Industry

SOCIAL
MEDIA

STRATEGIES

ST 4




Linked

Sl
Cargill Bunge
L‘a@ll‘ Food Production Industry BONGE| Food Production Industry
58485 Followers 17808 Followers

See How You're
Connected

See How You're
Connected

Following
About Cargill About Bunge
Cargill is an international producer and Bunge Limited (www.Bunge.com, NYSE:

marketer of food, agricultural, financial and BG) is a leading global agribusiness and

industrial products and services. Founded food company founded in 1818 and 4
in 1865, the privately held company... headquartered in White Plains, New Yor...
10001+ Empilo... 10001+ Emplo...

Jobs at Cargqill Similar Companies



Louis Dreyfus Co...
tammeanis | F00d Production Industry
8272 Followers

Barilla Group
2B/l Food Production Industry
17597 Followers

See How You're § See How You're

Connected Connected
Following | Following

About Louis Dreyfus Commodities About Barilla Group
Louis Dreyfus Commodities is a world Barilla, originally established in 1877 as a
leader in the merchandising of bread and pasta shop in Parma, is today
commodities and the processing of 7 one of the top Italian food groups: a leader
agricultural goods. With more than 160... in the pasta business worldwide, in the...

10001+ Emplo... 2410001+ Emplo... Parma

Similar Companies Jobs at Barilla Group



Bay State Milling ...
BayState Milling | F00d Production Industry
277 Followers

See How You're E
Connected
-

Following

About Bay State Milling Company

Since, 1899, Bay State Milling has proudl
provided exceptional quality flour and
grain-based food products to retail and
wholesale bakeries, foodservice...

4 201-500 Empl...

Jobs at Bay State Milling Company

PT. Eastern Pearl ...

,,m.'f" Food Production Industry
"'/ 181 Followers

See How You're [t
Connected

About PT. Eastern Pearl Flour Mills

PT. EASTERN PEARL FLOUR MILLS
(EPFM) was established in March 1982
under the name pt. berdikari sari utama
flour mills. However our history and...

1, 501-1000 Emp... Makassar, Sou...




(4  Dossche Mills NV ). Honeywel Fiour M.

\000‘09“ &) 3 Food Production Industry "=~ | Food Production Industry
\ ._/ ¢ | 336 Followers *~ | 332 Followers

See How You're
Connected

See How You're
Connected

About Honeywell Flour Mills Plc

About Dossche Mills NV

www.honeywellflour.com >

Dossche Mills is a major European wheat
flour mill. Besides flour, the company 14, 201-500 Empl...
produces and supplies a wide range of

bakery ingredients. The company was... Similar Companies

4 201-500 Empl... ) RS
d > D B \(F {

GMB0 GAKERIES USA



Qatar Flour Mills C...

QEM> Consumer Goods Industry
199 Followers

See How You're
Connected

About Qatar Flour Mills Company
S.A.Q.

Qatar Flour Mill was established in 1969
by the Emiri Decree No. (12) Of 1969, with
a capital of Five Million Qatari Riyal on a
lease for Twenty Five years. The paid u...

201-500 Empl. ..



Roberto Contreras Rios
Director Comercial en Olicice
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flour mill quality control

olicice
24 November 2012 16:19 Mark unread

we desing and install compact flour mills cor cereal
and legumbes.

see www.olicice.com and video www.vimeo.
com/51203511. tmolicice

for more information contact @ olicice ventas@terra.
€s

assalam alaikum
27 November 2012 15:23 Mark unread

I am shahab and i have experience in flour mill quality
control in gulf countries i have knowledge of wheat
blends, lab milling, test baking, dough rheology tests
etc 1 would like to send my resume thanks




Why Our
Industry Needs
Social Media??

Food Security
Challenges

in the Middle
East and
North Africa
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1- Food Security Model:

Interventions MACRO : Economy & state External shocks & stress
- Macreeconomic « Economic growth « Quality of institutions ra—
stability & structure & governance
Economic policies & . <.V £ International economic
investments Key srcl:nrs crises & climate change
Agriculture & Infrastructure & Public health &
water trade education
r MICRO: Household & household members
Social protection - Access - Natural disasters
l i & conflicts
Food Assats & services
= Income = Water
- Prices = Shelter &
« Production [ = -] sanitation
for own : + Health care
consumption n » Information &
knowledge
I Resource
allocation
| N oo/
-~
Nutrition & health n Diseases & epidemics
e [ Food & nutrient ]<____---.:.---_-._.[ Cealth status ] <o )...5.. Diseases &epidemics |
L
| v |
¥
Nutritional status
ECONOMIC & SOCIAL

DEVELOPMENT

Source: O. Ecker and C. Breisinger, The Food Security System: A New Conceptual Framework, draft paper (MWashington, DC: International Food Policy
Research Institute, 201 I).



2- Wheat Prices: Why are Arab countries vulnerable to what is
happening in world wheat markets? World Bank Study 2012

o Arab countries S\ L. < ‘\"‘w:

are highly
dependent on
Imported cereal,
particularly @
wheat, and their §
dependence is |
expected to
grow.



e Arab countries are the
largest net importers of
cereal calories in the
world, importing
roughly 56 percent of
the cereal calories they
consume. Wheat
accounts for the largest
share of cereal
consumption and is a
key part of the regional
diet.




e The volatility and
upward pressure on
wheat prices are
probably due to a
combination of factors

iIncluding population
growth, income growth,
promotion of biofuels,
high and volatile fuel
prices, and
depreciation of the US
dollar.




3-Consumer Protection

» Food labels provide the following
information:

— Common name of product.
— Name and address of manufacturer,

packer or distributor.
— Net contents (wt, measure or count).
— Nutrient content of product
— Serving size
— Servings per container
— Calories/calories from fat

— Nutrient amounts and percentages of
Daily Values

— Daily values and calories/gram
reminder

— Ingredients



CHECK THE FOOD LABEL BEFORE
YOU BUY

» Food labels have several parts:
— Front panel,

 Added nutrients (e.q.,
“enriched grain/pasta” means

thiamin, riboflavin, niacin, iron,
and folic acid have been added.
— Nutrition Facts,
_ Ingredients list,
« What' s in the food including
e.g., added fats, or sugars.

 Ingredients listed in descending
order by weight.

g
an o "'_, Nutrition Facts
2ee foods to which

. Products labeled
| Clight” ar “lite” must
I have /3 fewar caloria
or 112 the fat of the

Lookfor
/" products that
\_have more fiber

{ 2
U_Eﬁ.ﬁhilﬁ TolFal Lessthan
SBWIDH = Chefeskial  Less lﬂ:: 1
guide for daily u .
_planning. a'




WE NEED TO QUIT THINKING SILOS ONLY!
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There is no room for competitive “silos of
1 4
excellence and storage only!!
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Let us think how to have a
- dialogue with our
stakeholders!!




How to Make it O

Happen and Just Do
1t?

Let’s Bake our Bread on the Social Network”"_

Ly »"_ (L.



Start with an email:

social@bfm.bh



mailto:social@bfm.bh

What Makes a Viable Social Network?

1. COmmOn Purpose Participants Need to

Network and Collaborate
with Others in their Field




Make it Scalable

2. Critical Mass of Users

(Networks are more Viable\
when there are a Lot of

Participants




Make it Attractive

3. Networks Need Leaders

[ ]
Nlng Search popular network

Sign Up or Sign In / Popular Social Networks

Create Your Own Social Network for Anything

Name Your Social
Forexample, Paris & Do-It-Yourself Networks
Started by Unknowns
Rarely Gain Traction P

Network




Make it Indispensable
4. Networks Need Data

W 0 R L D ' FIND ARTICLES, BLOGS,
MOST S

LOCALISM COMPLETE o

NEIGHBORPEDIA U meevm™

THE QUNTRY

/

Networks Should Leverage User-
Generated Data that Fuels the
Context of the Conversation




Give it Integrity

5. No Participant Spamming

é , _
Networks Don' t Work if
Participants Use It as an

\Advertising Platform




Make it Easy to Use

6. Networks Need Simplicity

-
Twitter Simplifies Broadcasts to
the Network

_/

{In 140 characters or less }




CAN T SEND OUR
REQUIREMENTS TO
YOUR FAX?

ABSOLUTELY.

Dilbertcom DilbertCartoonisti@grmail.com

T'LL JUST TRAVEL
BACK IN TIME TO
1995, WHEN FAXING
LJAS A GOOD LJAY
TO HANDLE THIS
SORT OF THING.

12-0:09 =2009Scom Adams, Inc./Dist. by UFS, Inc.

UNTIL
REl?.L{EE YOU SPEND
I™M A ALL OF YOUR
CUSTOMER, MONEY ON
RIGHT? NEW FAX
) MACHINES.

il ¥

el )




Good Luck....
Questions?

- :



Mohammed AW Nass
General Manager

BAHRAIN FLOUR MILLS COMPANY,
P.O.Box 26787 - Manama - Kingdom of

Bahrain,

+973 17729984

telephone

+973 39670170

mobile:
fax

$975: InspZHis 112

nass.m@bfm.bh

emal
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